This required definitory expansion first of all relates the broadening of the scope of participation, combining the presence of a participatory network of public spaces with a participatory and decentralised decision-making structure. Secondly, the organised nature of the 'active community' also needs to be made explicit, avoiding a neo-liberal citizen-state dichotomy and increasing the weight of civil society in the communicative city. Thirdly, the political dimension of the communicative city needs to be complemented with two other (related) dimensions: the ethical and the spatial. The ethical-political dimension refers to one of the other conditions of possibility of the communicative city, which is that its needs to be tolerant, open, and respectful towards diversity. Finally, the spatial-political dimension refers to the spatial component of this openness and to the interconnectedness with non-city spaces.
The communicative city's walls are porous, as its communicational focus transcends the city in order to establish (communicative) connections with its outside, without losing its proper identity, as is captured by Appadurai's (1995) concept of the translocal.
The comparison between the concepts of the informational and the communicative city only exemplify that urban identities are not fixed, but are the objects of the permanent struggles of the politics of representation. Authors like Shields (1996) and Tagg (1996) have pointed to the importance of representational regimes and discursive processes in producing the city, its inhabitants and Final draft of CARPENTIER, NICO (2008) The Belly of the City. Alternative Communicative City Networks, special issue of International Communication Gazette, edited by G. Gumpert and S. Drucker, : [237] [238] [239] [240] [241] [242] [243] [244] [245] [246] [247] [248] [249] [250] [251] [252] [253] [254] [255] 5 its communities, emphasising that these urban representations are contingent and open to contestation. In these struggles the official and hegemonic culture of the city is sometimes temporally resisted by carnavalesque attempts to reclaim the streets (Jordan, 2002) , or by the creation of (semi-)temporary autonomous zones (Bey, 1985) , but also by the more permanent presence of lower class cultures and popular cultures (Fiske, 1989) . Through these contestations the concept of the city oscillates between the homogeneous and the heterogeneous, between the stable and the instable, between the formal and the informal. Without romanticising the belly of the city, and without generating a dichotomy between the official culture of the city and its alternatives, this oscillatory process is seen to construct the identity of the city and its communicative nature, as both sets of worlds feed into each other. At the same time, the alternative communicative culture of the city often remains invisible, and its influence is frequently ignored.
One of the spheres where this oscillatory process is situated is the (local) media scene, where dominant media structures and practices are combined with more alternative media that often remain hidden but still form alternative communicative spaces, which also contribute to the definition and viability of the communicative city. Given their importance for the communicative city (and its participatory-political dimensions) this article aims to show the potential of alternative media to structurally contribute to Final draft of CARPENTIER, NICO (2008) The Belly of the City. Alternative Communicative City Networks, special issue of International Communication Gazette, edited by G. Gumpert and S. Drucker, : [237] [238] [239] [240] [241] [242] [243] [244] [245] [246] [247] [248] [249] [250] [251] [252] [253] [254] [255] 6 the communicative city. The argument will be first based on an overview of alternative media theory, and the importance attributed to the participatory and the translocal. Secondly, a small case study on Antwerp and Brussels community-WiFi projects will be developed, in order to illustrate the importance of these projects in strengthening the communicative democracy of the cities in which they are located.
Alternative media organisations
Alternative media are -despite their diversity and complexityoften strongly embedded within their localities and communities, and the city remains a relevant setting as many of the worlds' cities have witnessed the development of community or alternative media serving their urban communities. Without desiring to exclude rural community media -which play a crucial role in many parts of the world -cities have generated fruitful biotopes for many of these media organisations. But as is claimed here, these alternative media organisations also contribute to the democratic-communicative quality of the city, and form a vital component of the communicative city.
The identity of these alternative media is not easy to grasp, as the label 'alternative media' covers a wide variety of organisational structures, participatory practices, and produced content. During its long theoretical and empirical tradition, Final draft of CARPENTIER, NICO (2008) The Belly of the City. Alternative Communicative City Networks, special issue of International Communication Gazette, edited by G. Gumpert and S. Drucker, 7 alternative media studies have struggled intensely with a number of highly elusive concepts (for a more elaborate discussion on alternative media theory, see Carpentier et al., 2003; Bailey et al., 2007) . In the case of alternative media, the multiplicity of alternative media organisations has caused most mono-theoretical approaches to focus on certain characteristics, while ignoring other aspects of the identity of alternative media. In order to at least limit the impact of this theoretical problem, it is necessary to use a complementary set of different approaches towards the definition of alternative media (see Figure 1 ).
Traditional alternative media theory is built on media-centred models as it focuses on the links of these media organisations to a community (approach 1) and on their alternativeness (approach 2).
The first approach uses a more essentialist theoretical framework, stressing the importance of the community the medium is serving, while the alternative media models focus on the relationship between alternative and mainstream media, putting more emphasis on the discursive relation of interdependency between two antagonistic sets of identities. These traditional models for theorising the identity of alternative media are complemented here with two more society-centred approaches 2 . The third approach defines alternative media as part of civil society. In order to incorporate the more relationist aspects of civil society theoryarticulated by for instance Walzer (1998) -they are combined with This approach allows (even more) incorporating aspects of contingency, fluidity and elusiveness in the analysis of alternative media.
These four approaches are summarised in Figure 1 . The second approach to defining alternative media is based on the concept of alternativeness, where it is emphasised that being the 'third voice' (Servaes, 1999: 260) or the 'third type' (Girard, 1992: 2) is still a viable option for media organisations. This concept is built on a distinction between mainstream (public and commercial) media on the one hand and alternative media on the other, where alternative media are defined in a negative relationship towards mainstream media. This approach allows stressing that alternative media have alternative ways of organising (often using a more horizontal structure), carry alternative discourse and representations, and make use of alternative formats and genres. Participation also plays a crucial role, as through the mechanism of self-representation this multiplicity of alternative voices is accomplished.
In the third (society-centred) approach alternative media The rhizomatic approach to alternative media (see Figure 2) uses Deleuze and Guattari's (1987) metaphor to radicalise approach The participatory and the translocal
If we return to the discussion on the communicative city, and especially its spatial and ethical-political dimensions, we can highlight two crucial characteristics of alternative media that also contribute to the communicative city. One of these characteristics is omnipresent in alternative media theory, as it can be seen as one of the most defining components of alternative media. A less often debated second characteristic is the ability of alternative media to move into the translocal. Because of their rhizomatic nature, combined with their confinement to the local (and often the urban), alternative media play key roles in opening up the frontiers between the city and its outsides, without giving up on their local embeddedness. As is argued before, this porousness of the city walls is one of the structuring components of the communicative city.
Participation
In the case of alternative media, the relationship between the medium and the actual community often transcends 'ordinary' oneway communication, where 'topics are chosen in the same way, by professional communicators, and targeted towards the apparent needs and interests of the audience' (Berrigan 1979: 7) . As is illustrated in AMARC's (1994 -see endnote 4) working definition (especially in stating that community media should be 'promoting the participation of this community'), relationships between broadcaster and community are defined by the concept of two-way communication. Here, the concepts of access and participation become crucial (Carpentier, 2007a) .
Participation is, following Pateman (1970: 71) , seen as a process in which the individual members (of a decision-making process) have a certain degree of power to influence or determine debates in a series of mediated public spaces. These forms of (macro-) participation are of course extensively theorised in the more ritualistic approaches towards media in general (Carey, 1989;  see also Couldry, 2002) .
Although mainstream media have attempted to organise forms of audience participation (Livingstone and Lunt, 1994; McNair et al., 2003; Carpentier 2003a) 6 , alternative media in particular have proven to be more successful in organising more intense and radical forms of participation in the media, whether online or offline (Girard 1992; Downing et al. 2001; Rodriguez 2001; Bailey et al., 2007) . This position is exemplified by Berrigan, who claims that access by the community, and the participation of the community should be considered key defining factors for alternative media:
'They are media in which the community participates, as planners, producers, performers. They are the means of expression of the community, rather than for the community' (Berrigan 1979: 8) . Prehn (1992: 259) Order (NWICO) with the plea for a 'free and balanced flow of information', which positioned the right to communicate at its very centre (MacBride, et al. 2004 (MacBride, et al. [1980 ). In the UNESCO debates on the NWICO clear definitions of (the distinction between) access and participation were formulated. While their definition of access stressed the availability of opportunities to choose relevant programmes and to have a means of feedback, participation implied 'a higher level of public involvement … in the production process and also in the management and planning of communication systems' (Servaes 1999 : 85, see MacBride et al. 2004 [1980 ).
The role of the concepts of access and participation in alternative media is linked to the above-discussed four models (see Figure 1) . The community media model (approach 1) allows emphasising that the participating audiences are often situated within specific communities, allowing their voices to be heard.
Especially societal groups that are misrecognised, disadvantaged, stigmatised, or even repressed can benefit from using the channels of communication opened by community media, strengthening their internal identity, manifesting this identity to the outside world, and thus enabling social change and/or development. The model of alternativeness (approach 2) first points to the organisationalstructural differences, as alternative media are more horizontally structured (and participatory) Secondly, alternative discourses are generated through the participation of a variety of people, where opportunities are provided 'to local cultural manifestations, to ethnic minority groups, to the hot political issues in the neighbourhood or locality' (Jankowski, 1994: 3) . The orientation of alternative media towards giving voice to various (older and newer) social movements, minorities, and sub/counter-cultures, and the emphasis on selfrepresentation can in turn signify the multiplicity of societal voices.
In the civil society model (approach 3) alternative media are deemed important not just because they are part of civil society which facilitates the societal participation of the citizens, but also because they contribute to the democratisation through the media.
Alternative media can overcome the absolutist interpretation of media neutrality and impartiality, and offer different societal groups and communities the opportunity for extensive participation in public debate and for self-representation in the (or a) public space, thus entering the realm of enabling and facilitating macroparticipation. Finally, in the rhizomatic model (approach 4) both the diversity of participatory practices and the capacity to generate links between participatory organisations is emphasised. Also the rhizome's capacity to inject its participatory (and potentially deterritorialising) discourses into the more rigid (mainstream media) systems -as is for instance happening now with Web2.0
and UGC (Carpentier, 2007b) -is highlighted in these models.
Translocalism
Translocalism is a much less-theorised characteristic of alternative media, but at the same time crucial to understanding the spatialpolitical dimension of the communicative city. Traditionally, alternative media are closely linked to the notion of locality.
Alternative media are most often seen as small-scale and highly relations. Through this focus on territorialised communities, the community media approach also tends to privilege the local.
The specificity of alternative media complicates their direct access to the global mediascapes. This does not imply that they are completely severed from the global. Similar to the above-described logics, the argument can be made that localised alternative media do not remain unaffected by the global. Here, Howley's (2005: 267) point that 'community media rather forcefully undermined the binary opposition of the categories "local" and "global" in two discrete, but interrelated ways' is relevant. He refers to the 'historicizing and particularizing [of] the penetration of global forces into local contexts' and to the 'endless stream of variation and diversity of cultural forms and practices around the world' generated by alternative media. Nevertheless the dominant mode of locality seems to keep alternative media firmly locked within its 'essence' of being small-scale and a part of the local community.
This confinement to the local also has a downside, as it structurally weakens alternative media in comparison to large-scale small, it is difficult for them to play a societal role, which reduces their relevance. Moreover they become vulnerable in relation to the large mainstream media organisations and the political-regulative system. Quite often, they are simply invisible, not unlike one of Bey's (1985) This paradox, where the need for alternative media to (at least partially) overcome the local is combined with the equally important need to safeguard their local embeddedness also requires a theoretical reconfiguration. For this purpose, Appadurai's (1995) concept of the translocal can be put to work. The translocal allows theorising the moments where the local is effectively expanded by moving into the realm of the outer context, which is traditionally not considered to be part of the local. In the case of alternative media support is also found in the metaphor of the rhizome. Rhizomatic thought focuses on the heterogeneous and ever-changing interconnections, which are explicitly articulated against the arbolic Wi-Fi is partially defined, as for instance Flickenger's (2003: 6) statement illustrates:
As difficult as the WISP nightmare example has made this idea sound, people everywhere are learning that they don't necessarily need to pay their dues to the telco to make astonishing things happen.
Wireless activists built their first free-access networks through the 'triumph of unreflective accidents' (Sandvig, 2004: 591) , where
Wi-Fi hot spots came into being 'by default and not by design'
(ibidem) as initially users did not always realise that they were granting 'strangers' access. Through a combination of primitive signs (a practice called warchalking -romantically linked to old U.S. Despite its translocal potential, community Wi-Fi is (not unlike other alternative media) struggling for survival, as it has to face the ever-present commercial internet. Sandvig (2004: 596) Of course, the communicative city is a normative model, and (only) a part of the representational regimes and discursive processes that attempt to produce the city. As such, it often conflicts with a variety of other discourses that are generated by official and legitimate city cultures, as these cultures (at this point in time) do not embrace the communicative city model. At the same time, the communicative city model and the discursive struggle in which it is engulfed is not merely rhetorical, but it is also materialised through organisations that in turn generate discursive translations. A variety of civil society organisations can be seen as organisations that materialise the communicative city on a daily basis, without necessarily receiving much attention. Alternative media organisations are intrinsically part of this communicativedemocratic reservoir, but also take a privileged position, as they are also one of the catalysts that connect a diversity of civil society organisations and individuals in a rhizomatic network.
As organisations, the two community WiFi projects not only
show the complexity and hybridity of alternative media identities and practices, encapsulated in the four theoretical approaches discussed in this article, but also that the social, political, ethical and spatial principles of the communicative city exist and can be put into practice. Here, the normative does meet social practice.
Moreover, these practices (and the model they put into practice)
can be used to deterritorialise (or enrich) official city cultures.
Secondly, the case study shows the importance of the participatory and translocal, and again are these organisations the living evidence that these concepts can be put into practice. The participatory is (at least within alternative media theory) a taken for granted concept, but its realisation always remains an exceptional endeavour, leading to a diversity of hybrid variations. It is more than ironic that these little treasures of participatory (media) culture can often only be found within the belly of city. This applies even more for the translocal, which has turned out to be very difficult to translate into practice, but which can be found in embryonic forms in alternative media projects.
The case study most of all shows that the belly of the city, the world of alternative, participatory and translocal projects and experiments is vital to understand the concept and the practices related to the communicative city. Moreover, their existence is a permanent reminder that the communicative city already exists, and simply needs to be rediscovered by looking in the hidden corners of the belly of the city.
